


WE ASPIRE TO BE A BRAND SHE LOVES
AND FEELS A REAL CONNECTION WITH.
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 ModCiffp

REMARKABLE FASHION AND DECOR,
INGPIRED BY OUR COMMUNITY, AND
DELIVERED WITH UNCOMMON  CARE.
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HOW SHE HOW SHE
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WEARING MODCLOTH WEARING MODCLOTH
PLAYFUL SEXY CONFIDENT
CONFDENT ~ JOYFLL T TOGETHER

COMFORTABLE  CONNECTED CAREFREE
PRETTY  ACCEPTED INIQUE

j (“ BEAUTIFUL
EMOTIONAL BENEF TS

AESTHETIC BENEFITS
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SHE DISCOVERS QUR VAST AND UNIQUE COLLECTION

] REMARKABLE Fasig
A N FROM
B8 | T00°0F INDEPENDENT Dsigyeps

STYLES SHE CANTFIND
= o= [0 ANYWHERE ELSE IN A
22 W FULL RANGE OF SIZES

T

EXCITING NEW ITENS AND RICH CONTENT ADDED DAILY



SHE VISITS THE
STYLE GALLER

T0 ADMIRE, SHARE
AND SHoP SHE PARTICIPATES THROUGH VOTING AND CONTRIBUTING




R i THE BEST CUSTOMER SERVICE
T HAVE RECENED FROM
ANY ONLINE RETAILER PERID."

SHE CAN' COUNT ON UNCOMMON CARE

“GREAT CUSTOMER SERVACE.
IT'S ONE OF MANY REASONS
I LOVE THIS COMPANY."

SIZING
AND
STYLNG

"NEVER CHANGE! &
MODCLOTH HAS THE
BEST CUSTOMER CARE!®

L____________________

WERE
LISTENING. m@ TRU

WERE WE MAKE
STWORTHY, OR THINGS RIGHT
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OUR LOOK
AND FEEL

UNIQUE

PLAYFUL -
AND FUN Bealltlfl"

CLASSICSMART§
VINTAGE

wsonen |die |




QOUR VOICE ADVENTUROUS

A Sty ish Ll

APPROACHABLE
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ROMANTIC Social

COMPASSIONATE
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WE DELVER OUR BRAND THROUGH

AND CREATIVE
THAT ENCOMPASSES CLASSIC AND
MODERN AESTHETICS.

FESTIVI
* FINERY
~ TIMELESS [ty

[
whuiba of o dush o mosder

Shop M -Century Marehs




FUN AND ENTERTAINMENT.

STYLE INSPIRATION FROM PEERS

EXPRESS HERSELF



IT S ALL ABOUT SELFE EXPRESSION

1.1'_ 4

SHE
Ht -U.T.L!_F TH L JH
MODCLOTH BY:

Al TR)’ING ON DIFFERENT
" -f | FACETS OF HER PERSONALITY
C | THRouGH FRSHON

“ | ACTIVELY EXPLORNG
~ | HER OWN ONIQUE
| IDENTITY AND VOICE




r SHE'S CREATNE AND EXPRESSNE THROUGH MUSIC,
iy COOKING, CRAFTING, AS WELL AS PLAYING WITH FASHIN

SHE IS

e
-

SHE TRAVELS AND SETS GOALS TO SEE THE WORLD






ModCloth
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Fit Length Clunkity r
ol Y s @ U
Y have baan searching for
the parfec! litla Black
drass and this i i) i
ity wal lirky and spunky!™
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